.. data-driven strategic planning

In tourism

Built-in transparency and inclusion of local
inhabitants in strategic planning.

Supervised collecting of data from various sources
and their transformation into valuable information
which can also be used for creation of a Digital Twin.
Real picture of the whole spectrum of positive and
negative impacts of tourism based on real data.
Complex concepts made simple and understandable
through visualisation of results and sets of
recommendations for improvements.

Dynamic real data simulations of possible scenarios
for quick and competent response in all situations.
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As a HiTech company, Arctur has
participated in many international R&D
projects, inventing new business models

in HPCaaS and successfully breaking the
barriers in bringing HPC to manufacturing
SMESs. Recently, our focus is on transferring
new technologies like HPDA, IoT and
Blockchain from Industry 4.0 to tourism.

See more on WWW.Arctur.si




